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Profile

Fundamentals

Building Blocks of Your
Executive Presence

Your LinkedIn profile As a CFO, every element of your
fundamentals are the cornerstone  profile should reinforce your
of your digital executive presence. credibility, expertise, and

approachability. These
foundational elements work
together to create a powerful first
impression that opens doors to
board opportunities, strategic
partnerships, and career
advancement.
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Professional
Headshot

Your headshot is your digital
handshake - it's often the first
thing people notice and
remember. A professional
headshot conveys competence,
trustworthiness, and executive
presence. (Studies indicate
viewers form judgments about
trustworthiness within just 100
milliseconds of seeing a face.)

Research shows that profiles with
professional headshots receive
21x more profile views and 36x
more messages.

For CFOs, a headshot image must
balance authority with
approachability, signaling both
experienced financial stewardship
and collaborative leadership.




Essential Headshot

Elements:

Professional
Photography

Recent Image N
(within 2-3 years) @4

Executive Attire

Eye Contact with \',}'
Camera f

N

\,\ Neutral / Office
[§ Background

4

High-Resolution @
Image

Invest in a photographer who specializes in
executive portraits. This isn't the place to
economize. Quality matters.

Ensure you're recognizable when meeting
stakeholders in person. Authenticity builds
trust.

Dress 1 level above your industry standard.
For most CFOs, this means business formal.

A direct gaze fosters personal connection
and conveys easy confidence.

Avoid distracting elements. A clean
background keeps the focus on you.

Minimum 500x500 pixels. Grainy photos
appear less professional.

=~ -
------------------------- - \
’/
,” Pro Tip - The Psychology of Executive Photos: -
,' Research shows slight smiles (as opposed to broad "
' grins) convey both competence and warmth: the !
. ideal combination for finance executives. )/

e e
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Strategic Headline

Your headline is prime LinkedIn that communicates your unique
real estate. It appears in search value proposition, industry
results, connection requests, and expertise, and leadership
comments across the platform. philosophy. Remember: This is
With only 220 characters, every your professional tagline. It

word must earn its place. Move distinguishes you from thousands
beyond the basic "CFO at of other CFOs.

Company X" to craft a headline

Winning CFO Headlines

e "CFO at TechCorp | Scaling SaaS from $50M to
$500M | Former PwC | Board Advisor"

e "Chief Financial Officer | PE-Backed
Manufacturing | Operational Excellence & Digital
Transformation"

e "CFO Driving Profitable Growth | $2B Global Retail
| M&A & Capital Markets Expert | CPA"




Headline Formula
for CFOs:

Current Title + -
Company .
Start with “CFO” and your “Company

Name” for immediate context.

Include your core strengths. For example:
"Digital Transformation," "M&A
Integration," or "Scaling Operations."

Company Context Add scale indicators such as:
"$500M," "Series C," "PE-Backed," or
"Fortune 500."

What sets you apart?
(E.g., "Former Big 4," "3x IPO CFO," or
"Board Director.")

Industry Keywords Include searchable terms like:
“SaaS,” “FinTech,” “Healthcare,” or
“Manufacturing.”

-—

Value Drivers (2-3)

Unique
Differentiators

AEANANNNA

Page 07



About Section

Mastery

Your Executive Story
in 2,600 Characters

Your About section is your
executive summary: the place to
transform from an ordinary title
into a strategic business leader.
This is where you demonstrate not
just what you've done, but how
you think, what you value, and the
unique perspective you bring to
the CFO role.

The first 265 characters are
crucial. They appear before the
"see more" button and determine
whether visitors read any further.
Make these opening words count
with a compelling hook that
showcases immediate value.

Crafting Your About

Section

A powerful About section follows a strategic narrative arc:

Achieve-

bl ments

Context

Each element builds upon the
previous, creating a persuasive
case for why you're not only
qualified, but exceptional.

Call to
Action

Expertise Vision
Remember, this isn't a resume. It's
a leadership manifesto that
demonstrates how you think
about business - including and

beyond finance.
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The Opening Hook
(First 2-3 Lines)

Your opening must immediately
establish your value and inspire
readers to want to learn more.
Lead with transformation and
focus on outcomes.

Q Start with Impact:

"I transformed finance from a
cost center to a strategic value
driver, delivering $50M in
working capital improvements."

Q Quantify Your Value:

Use specific metrics that
demonstrate scale and impact.

Position Yourself as a
Business Leader:

Emphasize strategic partnership
over technical expertise.

Personal Narrative
Elements

Q Leadership Philosophy:

Share your approach ("l believe
the modern CFO must be equal
parts strategist, operator, and
technologist...").

Q Cross-Functional Impact:

Demonstrate influence beyond
finance (e.g., sales enablement,
operational efficiency, digital
transformation, etc.).

Q Transformation Stories:
Include 2-3 specific examples of
driving change with measurable
outcomes.

©> Industry Expertise:
Highlight deep sector
knowledge and regulatory
understanding.

©> Innovation Focus:

Show you're forward-thinking by
calling out AI/ML applications,
ESG initiatives, automation
implementation, etc.
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Key Achievement

Categories for CFOs:
Growth Revenue growth, margin expansion,
Metrics EBITDA improvement.
Transaction M&A deals closed, capital raised, IPO/exit
Experience experience.
Operational Cash cycle optimization, cost reduction,
Excellence productivity gains.
Digital System implementations, automation,
Transformation analytics platforms.
Team Organization scaling, talent development,
Development succession planning.
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Sample About Section
Opening

"Transformational CFO who
partners with CEOs and boards to
unlock enterprise value through
strategic finance leadership.
Recently orchestrated a financial
turnaround that improved EBITDA
by 40%, while scaling revenue
from $200M to $500M in 36
months.”

“Currently serving as CFO at
[Company], where I've
modernized our finance function
through digital transformation,
reducing close cycles by 50% and
improving forecast accuracy to
95%. My approach combines
strategic thinking with operational
excellence, always with an eye
toward sustainable, profitable
growth."

r————————————ﬁ

Pro Tip - Use Active Voice & Power Verbs:

[
Replace passive phrases with active, powerful '
language. Instead of "was responsible for..." use |
"orchestrated," "architected," "transformed,"
"accelerated," or "catalyzed." This subtle shift makes l
your profile more dynamic and positions you as a |
driver of change, instead of just a participant. I
<4

L——————————_—
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Experience &
Skills Strategy

Showcase Your Leadership
Journey

Your Experience section should Each role should build upon the
tell an engaging story of previous, showing not just what
progressive responsibility, you've achieved, but how you've
increased impact, and strategic transformed each respective
evolution. Unlike a traditional organization. Focus on outcomes
resume, LinkedIn allows you to over activities and transformation
provide context, use multimedia, over maintenance.

and demonstrate thought

leadership.

Experience Section
Excellence

Each position entry should follow the STAR framework adapted for

executives:
Situation Task Actions Results
(company (your (strategic (quantified
context) mandate) initiatives) impact)

This approach helps readers understand not only your achievements,
but also the scale and complexity of the challenges you've overcome.
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Current CFO Role -

Make It Compelling:

Your current role deserves the most detail. This is where you
demonstrate ongoing value creation and current market relevance.

Strategic
Initiatives:

List 4-5 major
programs such as
digital transformation,
M&A integration, or
cost optimization.

Leadership
Scope:

Include team size,
budget responsibility,
& number of entities or
countries.

Company
Context:

Brief description of
your company,
including industry, size,
stage, & ownership
structure (PE, public,
family-owned).

Quantified
Results:

"Improved gross
margin 500 bps" or
"Reduced DSO by 15
days."

Your
Mandate:

Why were you hired?
("Brought in to prepare
company for exit" or
"Led financial
transformation.")

Stakeholder
Management:
Showcase board
reporting, investor
relations, & lender
negotiations.
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Previous Roles -

Build Your Narrative:

Earlier positions should be progressively more concise as you work
backwards, while still highlighting relevant achievements that support

your experience.

Show
Progression:

Demonstrate
expanding scope.
(Controller —
VP Finance — CFO)

Industry
Expertise:

Emphasize sector-
specific knowledge &
relationships.

Highlight
Relevance:

Focus on CFO-
applicable skills like
strategic planning,

M&A, fundraising, etc.



Strategic Skills
Curation

LinkedIn allows 100 skills, but be
careful: Quality always trumps
quantity. Your skills should be a
balanced portfolio showcasing
technical expertise, strategic

Key Statistics:

capabilities, and leadership
competencies. The top 3 skills are
most visible. Choose them
strategically based on your career
goals.

13x  more profile views with 5+ skills

17x more messages with skill endorsements

Top

Skills Portfolio for
Modern CFOs:

3 skills appear most prominently

o Strategic: Strategic Planning, Business Strategy, Financial

Planning & Analysis, M&A.

e Technical: Financial Reporting, Treasury, Risk Management,

Financial Modeling.

e Leadership: Executive Leadership, Change Management,

Team Building.

* Emerging: Digital Transformation, ESG, Data Analytics,

Al/ML Applications.
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Network & Thought

Leadership

Building Influence through
Strategic Connections &

Content

The saying “Your network is your
net worth” is especially true for
CFOs. A robust LinkedIn network
provides access to opportunities,
market intelligence, and strategic
partnerships. In addition to
showcasing thought leadership
content, you must position

yourself not just as a financial
expert, but as a visionary leader
shaping the future of finance.
Quality connections and
consistent engagement create a
multiplier effect, expanding your
influence exponentially.

Strategic Network

Building

Successful CFOs maintain diverse
networks that span industries,
functions, and seniority levels.
Your network should include
potential board members,
investors, customers, partners,

and peers who can provide
insights, opportunities, and
references. Aim for 500+
connections as a baseline, with
emphasis on quality and relevance
to your career objectives.
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Priority Connection

Categories:

Fellow CFOs

CEOs & Board
Members

Private Equity &
Venture Capital

Investment
Banking

Executive
Recruiters

Industry Analysts
& Journalists

Build peer relationships for benchmarking,
best practices, and referrals.

These relationships open doors to board
opportunities and executive positions.

Critical for CFOs in growth companies or
those seeking PE-backed roles.

Maintain relationships for M&A
opportunities and capital markets access.

Stay visible to specialized CFO search
consultants.

Build relationships with those covering your
sector.




Networking Best
Practices:

Q Personalize Connect Requests

Reference common connections,
shared interests, or specific
reasons for connecting.

@), stay Visible
Regular engagement keeps you
top of mind.

@) Give Before You Get

Share insights, make
introductions, and offer
assistance.

Q Quality Over Quantity

Better to have 500 relevant
connections than 5,000 random
ones.

Page 18



Thought Leadership
Strategy

Thought leadership establishes from your experience, and provide
you as a visionary CFO who value to your network. Consistency
shapes industry conversations. is key: Aim for 1-2 posts each

Your content should demonstrate month that showcase different
strategic thinking, offer insights facets of your expertise.
High-Impact Content

Themes for CFOs:

» Digital transformation in finance: Share experiences with Al,
automation, and analytics implementation.

 Economic & market insights: Provide perspective on trends
affecting your industry.

* Leadership lessons: Share experiences building teams and
driving culture change.

e M&A & growth strategies: Discuss lessons from transactions
and integrations.

* ESG & sustainable finance: Present your position regarding
emerging responsibilities.

e Future of finance: Share your vision on the evolution of the CFO
role and the function of finance.

r—_—_————————

Pro Tip - A Content Formula That Works:

’
Hook (first line) = Context (the situation) = Insight |
use it) = Question (engage your audience). '

I
' (what you learned) = Application (how others can
I
I

Posts with this structure generate 3x more
engagement than simpler statements.
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Your 30-Day

Implementation Plan

Transform Your Linkedin
Presence Systematically

Success on LinkedIn requires By following this structured
systematic implementation rather approach, you'll transform your
than sporadic updates. This 30- profile from a static resume into a
day roadmap breaks down the dynamic platform for executive
optimization process into influence. Dedicate 2 hours to set
manageable weekly sprints, each your foundation, then 15-30
building upon those that come minutes weekly for maintenance.
before.
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4-Week Transformation
Journey

Week 1: Foundation &
First Impressions

e Update professional headshot
and background image.

e Craft compelling headline with
value drivers.

o Write powerful About section
opening (first 265 characters).

e Complete full About section,
with achievements.

e Ensure all contact information is
current.

Week 2: Experience &
Expertise

e Enhance current role description
using the STAR framework.

e Update previous positions to
show progression.

e Curate and organize skills
portfolio.

e Add relevant certifications and
executive education.
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Week 3: Social Proof &
Credibility

e Build Featured section using
best published content about
your business.

e Add media about you (e.g.,
articles, video interviews,
podcasts, “Top CFQO” lists).

e Connect with 20 strategic
contacts.

e Start reposting company news.

Week 4: Engagement &
Momentum

e Publish first post with your
insights.

e Engage with 5 posts from your
network.

o Establish weekly routine of
checking LinkedIn and engaging
with posts.
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Measuring Your
Success

Track these metrics monthly to ensure your LinkedIn strategy delivers
results. Improvement in these areas indicates growing influence and
visibility within your target audience.

Profile & post views

Search appearances

Engagement rate
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Ready to Elevate Your
Executive Presence?

Your LinkedIn presence is a powerful tool for career advancement, board
opportunities, and thought leadership. Let our team of executive
branding specialists optimize your presence for maximum impact.

Schedule Your Consultation

\l/
/

WWWw.proresource.com

sales@proresource.com

+1703-824-8482

8000 Towers Crescent Drive,
Suite 1350, Vienna, VA 22182

o) ~Julc
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